


ription for MBA in the Faculty of Commerce CECS for
Se : 2018-2020
Semesler | Coursal | Walure ol Course! | CorelElective | Marks | Credit | Marksof | Marks of | Passing Qualitying
Paper | Paper e ESE Criterion Critenion
Cade
SEMESTER |
ME A | Pooopes and i Com we | 4 ] T& | &WnCRk Mavks facs
Prachoss of 15% m ESE et CEAR,
H.ﬂl!ﬁﬂﬂlr ]
WE 107 | Managers G 10 i 30 e a5 i Gk Wars deode
= Eranames 4SREEIE | oma/CGRR
B | Swmlsscsl Mateds o | Tom [ W[ W 0 " EIN AL M
E Decmuni-bibing ; I5% nESE gimy CERA
WE | Acgounang anc o 120 A X ™ AN | Ml acite
§ | Finsncial AnRivie == _:} e | A5% i E5E clays COPR
: [~ M3 105 | Manetng N Cow 1 1 ] 0 4, rCIR Mok deGae
Managuran T . | EwnEs wlassl LGRS
TG 06 | Human Reouor. | Cimi 100 i i 7 % n Clk Marks dends
Waregeren| — i5% m ESE (o) SRR
SEMESTER I
W AN | Crgassalond fiom 100 1 i n A N GIA | hlares decle
Betmnan A5% i ESE class LGRS
WB N0 | Humess Aeaaanh Coe 10 F T il A58 i ORh [ perepr———

f } 15% nESE s’ CGRA
= WE- 203 | Lphes Resaar Lo i i W 7t B nCi harthe divcicss
] 0 o 8% nESE ciass' LGPA
E WEL XM | Matapemans ] Ciovs ol 4 X i 4% LA Ml e

Aocuning and A= nEsE clamw! 3R
= o il - - .
OME- MY | Enancal G i I 3 m A% M GG | Wana decds
| M NESE | dess GGRS |
THE A0 | Propc Maagesen | Gom 10 4 i ) A5 In Gk,
= | | AF%INESE | ceawGGRA |
SEMESTER 111 o
VB 1| S Tore 00 i % il ATRn O | Nans gnode
d5% n E5E e CIEPR
| ME-FE | Logal Sepecis Cors 10 i ¥ il W e O Mtk dacem
|| o Busress o ! | 5% 1 ESE cags’ CGRA
MB-X5 | PropmSudy Cume 1 £ Y iRaris derite
y plasy) 0P
ME- 304 | Suswmee wiomahg Coam 1K i A% Harks deade
= | — dazar COPR
FINANCE S
VEEC D1 | Socumy Anassant ComElenhe | MO0 i 10 0 45% n CiA Marcs. doads
= Pt : 5 aE% inESE eyl D
= TWBFLO | Coponi Ta fowbetive | 100 [ i 70 A% niiA | Menkdesdw |
= Plarery and 45% n E58 sy CGPA |
g | | Menagement |
_ HUMAN RESOURCE MANAGEMENT
VE-HEDY | Lacourand ComEldne | Jm q ) i EnCe T
Ermpinymmens L o AR nEEE chas! CEPA
I3
WELECOT | Icustnm Belboim Coie Elddne 100 4 ¥ m 54 n G Ifarhs degidn
4% m £5F chs’ CGPA
| MARKETING
WEWCOY | Gomumnr Behmacut CaiE B g | 4 » T HE%n O Miris dozide
| 4%% n EGE hEn CGRA
WEMG07 | Serwoes Narkeang Cinit: £ m | i 5] i | % n0ow Warks docede
| 5% mEEE chss' ClPA
SEMESTER IV
ME- &1 | Comomte Com 1m [l n i B%nla [ pr—
= Govermghon and 45% in ESE chEw CGPA
= Efwn . =
E BB 807 | Comeuls Apfistain Cim 16 [l 1 i A% R Lk Mtk decide
and Masagerman] 4% n ESE chas' CEPA
Imtpemation Sysine R %
. ME- 403 Comprehemve o 100 L k] a5 Warks decds
Vs Vo | 1 | HEWITEPR




TTHREA | Busnias ] Do T sn:T_i_q T | f | 4Mn0A | MsAzgecoe
| | Communcatnn | ™ L -] |7 | sweese | cass/CGPA
FINANCE _ B
M=t | Banking an | [ore Bl tive 100 4 | i M | dFRnC Faris docade
Flnanoa, Gers . | ! A%% o ESE | chazs! LGP
TUEFLAL | Fnancal Demeiies Tom Eircone 100 i W | & | AeeGR Vona deco |
| 1 - _l S o) B |_ . | EPRRESE I. iasy COPR
______ HUMAN RESOURCE MANAGEMENT
WA |'I-:'lm-1-ﬂ-ema1 Zom Electies wi | ¢ | X | 3 Eﬁﬂw
1 n =
[ “WEHE-&L | Gmap Cynamics Tom e | 00 | & 7] | A% Wans decde |
P il =¥ {1 ] (i 1 U | aeese | mwcoee |
AR, s .  MARKETING T s o
TEIN41 | Sams s Demhuke | Gow Leclive 1 o ] & | W 71 AmncA | Massdesde |
| Mamagerent | I | #5%nESE | coss/CGPA
WL &S | Shalge Mamring | Gombwcoe | 10 | 4 | W 0y E‘:.nEEsI.'-E [ Whark cende
o 1 1 i [ 45% in | ezl CGPA
Total Credits = 100
1 Credit = 10hours
Semester-| = 24 Credits = 240 hours
Semester-l = 24 Credits = 240 hours
Semester-ill = 32 Credits = 240 hours
Semester-] = 20 Credits = 200 hours



Semester |

| MB 101 | Principles and Practice of Management

Course Dbjective: Total Periods: 40 (4 Credits)

This course intends 1o develop the basic awaraness of managemen? functions and vandus dimensions
of organizational Iife It also attempts to provide exposure of the ethical dilemma in managemant
practices

2 cture:

Unit |- Introduction: Concept and Goals, Introduction to Management Discipbne and  Activity
Managerial Roles and Skills.

Unit Il - Management Thought and Thinkers Ciassical Crganization Theary (Henry Fayol),
Neo-Classical Theory (Human Relations Movement and Hawthome Experiments,
Behawaural Theory)

Unit Il - Decision-Making : Phases, Sieps of Decsion Making, Conditions of Cerainty, Risk and
Uncertainty, Barriers to Decision-Making

Unit I - Management Process (A) Planning (Its nature and Scope. Sleps, Principles,
Types of Plans),
Organizing |Structural and Syetermic dimensions; Authorily, Responsibility & Accountability,
Coordination, Formal and Informal Organizatians)

Uit V- Management Process (B): Communication (its importance, Types, Process, Channels:
Bamiers: Communication Netwaork in prganizations-vertical and hon2ontal)
Controlling (I's Meaning, Sieps. Imporiance, Scurces, Desgning the Confrol Process
Effectiveness of Control Systems)

Referenca:

b James FoStoner, ef il @ Mandgament, Pearsons Education [Delhi

2. Harold Kadmlz Héinr Weihrich® Manogement, Tota Molimw HIiTl Prik. Co., Dielh

i H M Singhe Management Phought & Thinkers, 5.0 & Co,, Delhi

4, 5 K. Chiakoraborty @ Monagement By Values. Oxford Univ. Préss. Delhi

3.oamital Erzony : Modem Orgasneations, PHL New Delhil

G, 0 K. Prasaal, %, % Prisad & P sabvianarayana: Administraiive Thinkers, Sterling Py Delhi
T, Primciples o Manugement: George B, Peiry & 5.0, Fonklin, AETHES, Delhl

B, Essentials of Manosgement: Joseph 1L Massie, PHIL Sew Delh



Semester |

W8 102 | Manageral Economics

Course Objective: Total Periods: 40 (4 Credits)

The basic abwective of 1fes coisse w o make the slodents aware of e ¥anous BconamiG IS5UES thal ey are expealed o
lace 85 managers at fhe firm leeel and 10 suip hem w4 the tols and techniqués of economic enalysis Srimproving thee
gacision-making skils

Course Structure:

Umtl-  Mature and Scope of Managerial Economics: Micio-Economics and Macro-Ecanermcs. Managenal Economics
and its relevance in busrisss decisions. Fundamenlal Principles of Managenal Econamica - Incremental Prinoiple,
Marginal Praciple: Cpporfunity Cost Principle, Equi-Margnat Pringiple.

Unil - Demand Analysis and Demand Forecasting: Types of Demang and iher Charactaristics, Uity Anawyss,
Cargirg UHiity and Ordinal Uliiity, Erashcity of Deenand and & measurerient. Price Elasboty, income Elashciy,
Cross Elasiicily and Adwerlising Elasticily, Technigues of Demand Forecasting

Unit - Indifference Curve Analysks: Concept and Propees of indiference Curves, income Effect. Sabstitalion Effect
g Price Effasct

Uit V. Cest Anabysis: Concapl of Cost and Cost Classificabion, Acoounting Cost snd Econcemc Losl,
Law ol Vanable propariions - Incheasing Ueereaging and Constani Refuns, Cosl outpul reiationship n the
shorfrun, Gos! outpat relationship in the Long-nun. Economees af Scak
Profit Anatysis and Profit Forecasting- Concepl of Profl. Accouning, Frofit ang Econcmic Profit,
Theonas of Profil. Dynamic Theory of Profit, Risk and Uncananty-Bearing Theory of Profit
Innaualicn Theary of Profit

ity Recent Econgmic fssues and Developments

REFERENCE:

1. Thomas & Mourice Mamazerial Feopmmicss(oncepis aml Appleations brwin Prslcisionad Fablatian
3. Hovmes ot & Paul: Mamageriod Evoaomics, Medicas' LD PusicaEn

5 Denn Jocl: Managerind Evononigs, Prendice-| lail

1 Ligjien O % Monaperinl Ecoranincs Tt Wbt imm DI Pl ool o

5, Kogsayiamne & Moslem Macroscemomics, Sacmalinn

e [hwedi 17 R Monogenol Feonomigs, Pearson | cecatsm iodan

T Petgmsane Lewos ond Jaos; SManageral Eeonomics, Pearaon Edugation lodm
He Salvatore Emmmik: Frinciples of Siomecisemics, Frentice=kHall

Y Varshoey & Suheshwary Momaperial Foonemic, Sibion Chand & Sans

1 Sioaier & Hogle A Tesy Baok of Foobomile Thesry, Penrsai

11 Mankiw Boomamde Frinciples and Applicatien, Legnpe | earming

12 Slovmrin &Xulelie: Foomunics b Besimess. Pearson Bodoestinn



Semester |

MB103 | Statistical Methods For Decision Making ]

Course Objective: Total Periods: 40 (4 Credits)

Thie ohjective ol tha courss i ta make the stidents famigar with basic stalishes! lechnigues and heir applicahions in
managerEl deasinn making

Linit |- Statistics: An Overview-/mportance for keaming stansiics e Mangars, Types of Stassticed Method

Unit - Fundamentals of Probability: Concept of Probativiy, Defnmon of protatility, cowntng rules for
determining the nbmbear of outcomes, The Bayes' Theprem

Probabillty Distributions-Frobabilty distibution funciion, Cumubabve probabilily distrbuban funclion
Expecied walue and varianoe of a random vanabie. discrede procabdiby distnbistions = Binomis and Poissorn

Unit Il Measure of Central Tendency: Objectives of averagng, Requisites of measure of central tardancy,
IMathemealicel avarages — arithmatic maan [simple and weighisd), geomelry; mesn, harmonic mean,
poarties, dacies and percenhles, Felalionship belwean mean, median and moda

Unit 1= Measure of Dispersion: Significance of measunng dspersan [vanation), Classificaton of measure of
Dispersion, Variancs and standan deviaton, Cosficient of varishon, Skewness, Momenis-and kurlosis; Messures
of Shawness

Linit ¥- Test of Significance and its Designing: Mul Hypalhess ani Level of sgnficance,
Tests of Varlables and Proportions T test insmal semples Apgicatan of Xoiest,
Tesling of coafficients of Copmaladion Analysie of Vanance

EFERENCE:

I. Alan Bryiman, Emima Bell . Bosiness Resedarch Methods, Oxford University Press

2 Denalid B, Cooper, Pamels 5 Sclindler © Busingss Resgarch Meathods, Tata MeGirw -0 Edusstion

% Muork Saunders. Philip Lewis, Sdrian Thomhill: Besearch Methods for Bosiness Studenis.
Prearsons Education [ndin

4 Levin B 1& Bubim TE 5. Statisgics i M:llnrg.tmrnl. P Beew il

5. Dhavis & Pecar Business Statistics wsing Excel | Osford University Peess

Shorma ) K - Business Saiistics. Pearson, lNew Dellsi

Bisi! Statisrecs for Manheement, TSMH, Rew Belh)

o =d o=

Coupra 5, % Gaigda WL - Busiiness Satistics. 5. Chand & Sons, Mew Delhi



Semester |

MB104 | Accounting and Financial Analysis

Course Objective: Total Periods: 40 (4 Credits]

The main objective of this course is to acauant the sludens with lundamental concepts and processes of accsunking so thal
tiray are able o appreciale the nate of item presenied in the enmual accourts of a fum Furthes, it ams at temilizrinng the
sludent wilh ihose significant fooks and fechniques ol fnancial analysis which are useful in the ntarpratation f Arancial
sialements. These lools and (echnmues fom g Imporian] part of managemant planming afd conlF sysiams

Thigk, e coyrse dpss nol nterd [ make fhe sluderts axpert accountanl

Course Structure:

Unitl  Financial Accounting: Defintion, Mature ang Scope of Accounting. A&ccounting Frincples,
Differenca betwean ascounting concepls and conuenbons indizn-Aztounting Standards
Difference betwesn Fadhonal and medem accounbng

Uit 1= Orientation In Accounting: Doubie Entry System and Recording of Transackans info he Journals
Postng Transackans inio Ledger, Preparabions ol Trig Batance, Capital and Revenis, Prepacabon of
Anrual dceounts - Prafit and Loss Accoun! and Befance Shest, Adjrstment Enlries

Unit tll-  Analysis of Financial Statement: Financial Staements - Meaning. Nature and Limiatons.
Techniques of Finencial Analysis: Accounfng Ratios - Meaning, Sgrificance and Limitations
Funds Flow Statament - Meanng ard Meed Preparation and Inlerpretation. Cash Fiow Statement - Meaning
Need Freparation and Inferpretation

Uit IV Valuation of Asseds Vaiuation of Shams - Meed angd Mehods \alusbon of Gooowid] -
Need and Mathods, Valuahon of inveniory - Naed and Mathods, Firsl m Firstout {FIFQ)L Lastm Fiest oud [LIFD

Unik ¥--  Current Issves: Forensic Accoonfing, Money Laundarng, Financial nielligence

LML G Asathman: Finaneial Siagenents Analysis 1"l

2 Mser Fonunchal Scienenis Anakysis [TH

i Bober Anthuay & Hevor Managiement Sceountimg - Fest & Cases, Bichasd 13 lowm
4. Mimon Hacker Moderm Aoomsirtang Phegre 91

8By, A Foulke: Flaanslif Stalerment Shalysis, Melimw-Hil

B Sleuklo & Clrgwal: Advoneed Accouits, 5 Chusd & Conspuey Limdled

T Mukheriee & Fov Swidies biAccounting [sors, Wisrld Press Pol bl Colcurts

B Jmin & Meemg Advasced Accirumtancy. Balyan: Publishers

o Rhan & Jan Menngement Aceounting ©azi MoGran—H il Educanion

105 Eanodor & Boulsbresiba; Edsny oy m Accounting, Sahatva Bllawan

1, Ray 50 A Sudvey of Acceamilg 1deis . Alpha Poh. Concern

12 Sekgad A Sehgal TL Tagnsen s Finsmcil Acooiniing

10, Mhatischorsa 5 & & Deanden John Acoounting for Mansgement, Vikas Pab Flouse

a—"



Semesfer |

B 105

Course Objective: Total Periods: 40 {4 Credits)

This course ntends fo provde an experienced-based approach ¥ markefing theory and #s praclics applcation. The course
is designed 10 #nabie the slutents 1o keam the basio of marketng. Topics of the syliabus shall be addressed and deoussed
feam an application anented perspacive

Course Structure:

Unit - Conceptus! Framework of Marketing, Concepl, Meaning. deliniban, natre, ssops and
impoetance of markeding, Markating concept and its uokibon

UnitIl-  Core concepts of marketing: Cusmmar Savefacuan, Customer Deight, Approacias 5o Marwoiing - Produd
Fepguction - Sales — Maskeling - Societa - Relatonal Corcept of Mamotog Myogpia, Seling versun mimetng,
Hplistic M arkedrg Deipntan & Custorver Value Adapling marketing |o nes \beraksed apannmy -
Digasdsation, Custamisation, Changing markeling pracicen

Unif Il Market Analysis-and Salection: Nauwre Provess and Contents af Markating Plan - Marksting snyronman -
iacro and Micro componenls @nd thes impac pn markeling decisons. Buger Behaviaor, 5 steps Buyer dicimn procesa
Basas f muikes Sementaian o consumey goode. industial gands and sernces Miche & Lood Marsling Tamsd Markets,
fiflerergiabion sraleges. Tonceplal potitianrsg - Valun Prapeidon and LEP. Marketing frloomahion Sysam.

Uk 1. Marketing Mix: Product Decision: Corcept of & product Classfcalion of products, Major product decisions,
Proxuct fimg and product mis, Branding. Packicing and laheling Pradur) [#e oydie - sirgiegic mpicationg;
s proaun) deselopmant ard consumer eoagbon procces
Price Declssam- Conpep. s Meanang of Price and Pocng, Sgedicancs of Pricing Deceion, Faciors afecting s
determinaton. Pricrg Mulhods ana Technidues, Pricing (iciss and sinnegles
Place Dacisdon- Mature, functions, and Iyped of asinbution channes, Chemibabon channed inkermedares
Channe! manageme] decisors, Merkedng chamel yslem - Furctions atd lows, Sekeeion, Traning, Malvaion e
i AN of Channe members
Promation Deckion- Communicaban Process, Promalian mis - adyeriging, persanal saling sses promalon
sty &l pubhe relafions. Medis sederhion, Adwertising efisctivene=s, Sales prosmalion - inots and (echnigues

sty Emarging Cancopts in Matketing Managesnant:
F CE:
I Phifip Kotter - Marketing Mampomenl, Porsan Eilucamon il
2 Simon’ Fumdssentals ol Mwloneg. $oliiw 1l
| Wgist femena Sprkelmp Samgemoent Tain Slet ey Tl
4 Mulsp histlor pnd ey Arniizeg Prenceples al Markeung | 2% Edsimn, Rearson ldn‘:uilup. Ml
& Ramumamy & Momakamen Marketing Sanapeesan, Maiialos Indei
& 5 Jovehondin  Morctone Manoesermeni Teld MGy LR
¥, Mol amil Conpiie © s ooed Semmibiiloars i Markzang. Colgimn, Tl
& ol Walker Funstamentals of Markezing Stunion, Tois-AlcGiraw Hill, Sew Dielisi
@ Adetarthy E 3 Nawe Markesing & sassapuris mpprooch, Irocin, Mes York
ik Henge dnid lbn Thill - Morketang: Mo+l
1T Setler, Diben & Moswtlbey | Macketing Models. Premice=Hall ol lmilm
120l e Sy Solusiions Sark e, Addomiflss Pubilshers ndin |

1A Wil [B Perpeaill 1 Haisss Murkeing, Mativisi=Thll Conianics. ng

-



Semaester |

'MB106 | Human Rescurce Management

Course Objective: Total Periods: 40 (4 Credits)

The presenl course aims. 2t famlarzng the parboipants wih vanous aspects of HREM. it aima al prowiding & nch fund of
saniemporary knowledge, fime tested principles, Basc concepls. amerging deas. evoning theories, latest lecnniue,
aver changing procedures & praclices In the fiea of HRM 0 a comprebensive way

Course Structure:

Unit: Human resoufce management: Meaning defiaibon soope Coectives and funchions of Human Rescurce
Maragement Evolution of HRM, Relevance af Sludy of HRM, Pesannal Management Vs Human RESDurce
Maragemani, Challenges of HRA, HRM Envtronment; Sirasegic HRM

Unit ll-  Human Resource Planning: Mesaing dalinfion, impoetance, characteristics of good HR facors
aflecting HA Planning, barriees of HR Planning, HR Planning process:
dob Analysis And Design- Meaning, defindan, process of b analygis, probléms in jo analyss, job design,
factors affecting job desgn, process of job design, contemporary msues @ job design

Limit 1= Human Rescurce Acquisition;
Recrullment: Meaning, dafinillon rrportance, faclors govemning recruiiman, morsément procisss
Balaction; Kaaning, definiton, sleg-wise sefachon process, barriest lo selection, selechion in Indisn confest
Placamant, Mearing and purpiss, probiems in placemant,

Linif IV- - Training and Development: Nature of Traming and Development; Training and Development a5 source of
compalitive Advantage. Training Process. implemendaiion and Evabalion af the Trmnmg Frogram

Init ¥-  Human Resource Management and Ethics: Nature, impodsnce and Rekevance of HRM alfics
Efhical izgues in HRM, HR Agdit. nafure, benefil scope and approaches o HR Audit

REFERENCE:
IS F B Hummn Besounce Management. Facel Bonks, Baew Thelh

Fud

Sk Acdminthanpa: Dext & Cases in Haman Resomenoes SMonopemsent. Dots SeCirmy Hil
E Avun Monappa Manngimg Humun Besawrees, MeStiflan

A Wb Mrausd. Seatcgic Plaman Besmire: Sanngement, Prentice Pl indi

L

onald B Samis: Hemen Besdirce Managemeit, Indiun Assoculed Press

—_

Gy Dessler: Humuan Besiaree Mamagemenl, Péimson Bsliseaiion lela

o

Woasme Monche: Himsan Resource Monageniont, Pearson Diducathon [nehia



Semester Il

| MB 201 | Organisational Behaviour

Course Objective: Total Periods: 40 (4 Credits)

The present gourse aims 1o develop the mterpersonal abnlities m the students. |[Lams (o deve lop an intimate
vistderstpiding of the individusl and groap Behay e

Course Structure:

Lt |« Understanding Organieation. Behaviour and OB: Orpanization as o Social Unit
Concept of Leaming Orisanization, Bales and Skills of Munagers, Challenges and Oppartunities of O

Lt 1= Bases of Iodivideal Bebaviour: Basc individual differences (ki ity sed Biagrphical chamctenstics )
Poersonidity: Meanimg, “Fig - Foe” Personalily Titits
Porception: Meamng, Role of (¥yee

Lenrning: Measing, Theories: Classical Condiliomni, Operant Conditioning and Socin| Leaming.
Mathesds o shape Hebivvioin

Linit W= Groups in Organization-Groaps; Typses, thelr developrment stages, concept of role,
Tramsactional Analvss,
Stress and Conflict: Meuning and couses ol stress, tvpeh ol conflbets, copying strategles for
stress and conflict; nezotEtion skills
Communicntion: Process. Ivpes, barriers! Gropeving.

Link 1V~ Leadership and Organizationl Clhange: Concept, Trait, Bebavioural and Conbmgency
[ Fiedier, Hersey and Blanchard) theories; leadership styles, stccesslul and effective leadership.

Linit V- Organizations] Change: Congepl, Resistance woand Managing Chanigs
I Lanrie | Mulling: Essemtiaks of Crganizational Behaviowr, Pearson Learning
2. lan Brooks! Crzandeational Bebayiour, Pearson Learning

3. Stephen P, Robbins: Orpganisaiional Behaviour. Presfice Hall Ine

4, Lo M, Prased; Ovganisational Behaviour, Sultm Chand & Sons

& #ieth Dovis Organisations] Behaviour, MeGraw Hill

B, Fred Luthnns . Organisational Bebaviour, MeGiriw Hhil

E



Semester |

|_@ 202 ~ Business Research Methods

Course Objective: Total Periods: 40 (4 Credits)

This courseg gives o comprehensive mirsduction o thie sehpect of busimess research methods. The objective ol
this eourse 16 todevetop the rescarch skills of the students in rivestigibinge the Business problems with a vigw 1o
arrive at objective findings, interpretation of data and conclusions of thair iwvestigation in the forn of systematic
repeorts: Further. sequainting students with all modern and imiversally applicd résearch concepts, ool and
Ttechnigues and encournging then ta apply sheir acquired theoretical knowledge to redl-life siluatsons are
F'Lrl.r‘hrrmull.l ki |.1h||:4.'li'|'|.'+.

Course Structure:

Lipst |- Inteeduietion 1o HBosiness Research: Meaning and Sgnificance of Kesearch i Husiness,
DifTerent Approaches 16 Reserch - Selentific Methods and Sop-scientilic Methods,
lvpes of Business Research; The Hesearch Proceds; Eifies in Business Besiearch.

Limnt 11- The Research Problem and Design: [ormulation and Defindion of Business Research Problem;
Formislation of Kesearch Hypotheses, Busingss Research Design — Exploratony Rescarch Design
i Seeondary Data and Cha himtve Research), Descriptive Kesearch Desien [Survey aed Ciservation)
and Cawsal Resenrch Diesien (Expermentation); Potentiol Sources of Errors i Research

Lnnt [1i- Sampling Design and Messurement Techmigues: The Sampling Desien Process,
Twpes of Sample Dresign -Probabilicy and Son-probabiliny Sampling Designs;
Size of Sample; Sampling Emors; Concept of Measurement and S<almg:
Important Scaling Techiniques - Comparative and Non-comparative: Rellability and
Valihity ob Messarenign

Umat [V Date Callection Tools and Data Processhing: Crestionnaine and C%servation Fomes, Questionnnire
Dresipn Progess; Collecting Primary Data through — Observations, Semi-siroctured Inferviews,
Lip=diemili Intery ews and OQuesticamasre;, Processong of Research Duta - Edhitimg, Coding,
Classification and Tabalation
Analysis of Data- Basic Data Analysis - Descriptive Suatistics. Hypotheses Teating,

Uit V- Business Research Reports Impostance of e Report & Pregestalioon, Business Keport Format,
Feport Weiting. Oral Presentation; Research Follsw-up.

REFERENCE:

I Cooper and Schindler; Business Hescarch Methods, Tota Meliraiw Hill, bew Delhi

1 Malhorrn M. Ko Marketng Besearch - An Apphied Oriemtion, Pearson Educaton, Mew Delh

3. Witliam G Zikmund © Buziness Resenrch Methods, Cengage Learnig, New elhi

4. Smunders. Lewis & Thomhbill: Research Methods for Business Students. Pearson Edudiation, New Delhi
% Panieer Selvam, Research Methodology, Prestice Hall of India, Delhi

6, Beri G - Marketing Besearch, Tata Moiaw Hill, New Delhi

7, Karfinger, Fred M. Foundations of Behaviournl Hescarch,

B doham, 5.0 0 Research Methods in Behavsoural Research

0 Tull & Hawkins : Marketing Research, Prentses: Hall ol Tndia, Delb

10



Semester Il

| MB 203 Operations Research

Course Objective: Total Perlods: 40 (4 Credits)

This paper mtends 1o acguain the student with the management of different operstional aspects of organizations
eapeciilly with respect to the manu facturing, sssembling and servicing processes with numerical and
gunntiative fechnieal valie addition

Limit 1= Introduction o Operation Research: Muonagerial Decision Making and, Different Mudels of
Operation Research: Principles- and Types. Nature und Scope of Relsied 1o other Functional Arca of
Business, Ddles and Kesponsimiiiles of Persoone],

Linit 1- Introduction 1@ Lincar Programming: Formulation of Linewr Progrmmming Problems Graphical
Solution (o Two Yariohle Problems, Simples Method aod Tts Applications, Buality i lingar
programmiing, Fromal and dual LP problemns,

Linit (- Transportation problems: (ntrodiction, Initial Basic Feasible Solution: North West comeér rule,
Least Cost method, Vegel's Approximmation method, Optimaliny fest, Moditied Disiribartion (MO0
Method and Stepping Stone Meathod

Lnit IV- Construction of - Network Diagran: Applicatson of Metworks in Project Munagement:
Program Evalmation and Resview Technigue (PERT) Model. Deteernimation of Critical Path,
Disteibution of Praject Complatian Time, Criticnl Path Methiod (CRM ) Model
Application of CPM and PERT Maodels

Unit ¥- Gume Theory: Inmoduction, Technolopy, Clasification, PayolT Making, Macimum and Minimom
Strafepies, saddbe Poin, Mised Siraregics - Games without Ssddle Point.

REFERENCE:

| Thipmsn % W, Ceperations Besenrch Technijue, Coboumbus, Sk, O L Merrill Honehs | 1967

2 AT & Sumon Mo Uporationy Besearch

3 Levine B 1 Hubin TU S, & Stbnson | P, Quantioiove sppmiches dn monegement. Megraw, Hill

4 Plermon o, Banala O 1 8 Momsemos W W Camtsetive analvats B beanes Dracision, Richard U, lewia e (635
5 Habler V5 & Licherman 40 1) Intriductsn m Operabios Reidurch

i Taha HA Uperntions Beseasch an Indroaduction, Premtase Hall ol ndis e s Bew Delh

T Gupn T K aesd Hirn B % Operndions Rescanche 5070 Clamd

&, Shenoy O, W, Shormn 5. €, & Seoastavn 1 ke Operstrons Hescarch for Monagernssil
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Semester [l
| MB 204 | Managemant Accounting and Control ]

Course Objective: Total Periods: 40 (4 Credits)

e objective of this course is 18 expess the students 1o the opplied aspect of aceounting aod making them
finiliar with the techniguees of wsing Accouniing information for decision making. Having been miroducsd to
these technngues and hoving acguired the sbidity 10 understand secounting language, the sudents should be in o
position o make effective vse of accoumting mformatien in resolving the probléms, which hey may face a8
managers, Applied side of the subject will be given more emphiasis and atfertion os compardd 9 i congeplisal
pspect, Consequent |y, cose-method of tenchimg will be wsed besides class ectures

Conrse Structure:

it 1= Inbrodduetlom: Meaning, Functiom Soope and Linittions of Mansgement Accouniing,
Finaneial Accounting Vs Management Accoumnting

Linit - Break-Even Analysis; Meaning, Grophic presentation, Preganition of brepk-gven ¢harts and
their mterpretation, Mamgeriol uses of Break-cven analy s,

Lins 1H- Marginml Costing: Meanmg of Margiosl Cost, Analvses ol Ingrgrmenial costs mned reyenees,
Manngement Application of Marginpl Income Accounting

Uit IV- Budgeting: Definition of o budget, Kinds of hudgers, Prepartion of o Budget, Budgstary Control,
Flexible Budgeting, Zero Base Budgeting, Performunce Budgating,

Linit V- Standmrd Costing: Meaning, Tyvpes of Standargd and thesr revision, Difference between budgeting and
standurd costing. Kinds of Voriances, thelr use in making appraisal and fxing responsibility. Procedure
of setting standard ool - Material, Labour and Cheerbignd

I Anthony Bobert M, & Reece James 5 Manigement Aceounting, [rwin

P

Anthany Robert & & Welsch Glenn A! Fundamemiab ol Management Accowivting, .1 [rwin

3. Hongren Charles 1.1 Introduction 1o Management Accounting, Pearson Bdueation India

4. Bhottocharya 5. K. & Desrden John: Accounting for Management, Fata MeGniw-Hill Pub, Co, Lad., ND
5. Hingorani N L. Hamanathan A. B & Grewal T 5 : Manogement Accounting, sultan Chand & Sons,

6. Khan MY, and Jain P, K Management Aceouniing  Taga MoGraw=Hill Publishmg Co. Lid | New el

7. Kishore Ravl M Taxman's Advomced Mamagement Acommting
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|MB 205 | Financial Management

Course Objective: Total Periods; 40 (4 Credits)

The present course sims of Bamilinrizing the porticipants with the skills relised o basic prenciples,
tesels and fechnigues of fmameiel management.

il Concept of Onance: Scope and ohjsoives of fisance, Functicns of Financial Managemeni

Linit [ Concept and Principles of Capital Strociore: Levesage Analvsis - opersfing
financial and combined leverage and its implications,

Uit 1= Dividend Decision: Ployghing bock of profits, forms of dividends, fagiors affecting dividend policy,
dividend poyout decisins,

Linit I%- Time Yalue of Money: Hisk ond retimm amilysis, Coreept amd sigmilicinee of ¢ost af capiisl snd
its coanipantation Congepd and Significence of Capitl Budoeting

Linit V- Warking Copits] Manosgement: Meaming. Significance and faciors mlMuencing the kevel of working
capitnl management . Managemeni of cash, receivables ond invemory

REFERENCE:

I Fred Welton & Fugene I, Brighaim: Moiageral Finmce, Axton Publicateons

2 Franklin R. Edwands & Cindy W M Futeres and Options, MoGraw-1ill, o

1 James Van Home: Essentials of Financinl Managomeni, Prentee Hall

4 Walker E W Essentinls of Fnancind Mansgement. Prentice Hall

5 Anwvastsa, B Mo Financial Manngemen, Seerling Publishers Private Lomied, New Delh)
6 Srivasting, K. b Esseridials of Busingss Finance, Himalayn Publishing House

T Prasanng Chandric Financlal Mamigement, Tata MeGrow-Hill

8. Pancdey, L MO Fiangal Managsment, Macimillon India
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Semester ||
IMB206 | Project Management

Course Objective: Total Periods: 40 (4 Credits)
Thi objective of this course 15 16 enable the stodents m giin basic know ledge about the concept of praject.
project managensent, projeet life-cyvele, praject appenisnl; s ocguoint the studenis aboul various issues of pesject

manastement,

Course structure:

Linil 1= Basies of Project Managemenl: concept- Projéct Envireamen — Types of Projects- Progec Hle Cyele
Project propesils — Menitoring project progress  Project appraisal and projedt selection- dentification
ol Ivestment opporiunikes- Source of new privect ideas. preliminary scrcening of projects -
Feasibility studivs and regarts

Unit 11 Market feasibility: Market survey - Categories of Market sursey - steps involved in conducting arkes
survey — Demand forecasting lechnigues. sales projections.

Unit - Technieal Peasibifity: Production technelogy, materials pnd inputs, plant capacity, site selection, plint
oo, wite preparation, Munagerial Feasibility Project organization and responsibilitics. Development
of Programnie Evaluation & Beview Technmgue |PERTE - Benelits of PERT

Unit 1V: Financial Ansbysis.  Caphial Expenditure - Criteria ard [nvestment siralegies - Caprial Ivestment
Appriisal Technigises (Mon OV and DOF) - Hisk anilysis - Cosi of projecc and means of finpncing
Fatimanion of cash Bows - Estimation of Capital costs and operating costs: Forecasting income
Preporation of desgiled finongial projestions Brepkeven pomt.

Unit V1 Project Manngement Project implemsentidion and néview - project plarmmg — project comirol - humon
aspects of project muasagemant - prerequisies for successlul project impiementiion — projec reviesw

REFERENCE:

I, Gido: Effective Propect Management, Ze, Thomson, 2007,

1, Prasonma Chondrs, "Projecrs, Planning, Analvsis, Sebecton, Finnpneing, Implementation sod Review",
TamMeGieaw Hill Company Py Ll New Brelli |98,

1. Damodarmn, “Corporate Finanee™, Johy Wiley Publications.

& Erhardt & Brigham. “Principles of Corporate Finpnee™; Thomson, 2006

£ Ringh MR “Projest Evaloation and Managemem™

fi. Prozad MK, “Prnciples and Practice of Cost Accountonig™. B, Pabhwi, HPFS. Praject Finanoing.

7. Clifford F. Gray, Erik W Larson, “Propect Mpnagement, the Manogerial Emphasia™, MoGiraw Hill, 2000,
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Semester Il

| MB 301 | Strategic Management

Course Objective: Total Periods: 40 (4 Credits)

Thee present course aims @ fomiiarizing the pamcipania with the important role that sirmegic manggement phivs
in & business’s success and enables them to develop unalvitical and conceptenl sKills, The cenire of stention s
ibe tiatal enferprise - the indosiry and competitive sovinonment in wiich i opersies s lone-term: direction and
strategy. its resoucces angd competitive capabilities, ail it prospects for seccess. Cliss participation and case
dinciizsion will be fendomental we the developmen) of these skills

Course Structure:

Lirtie 1= Wedroabuection: Comeept of Siriteyy & Sirwpic Maangemenl, Differenge between Corparuie PRnning & Simsiegic
Plirmring, Struteyic Manmgement Myslel, Differenl levels of Stnvgples, Belevines of Strategic Minagemsal in
20w Ceritary

Ui - Strategle Iatent; ¥ision & Sssan Stalcnenl, Cheniizsional Ojectives, Serimg objeetivgs,
Cirpantsurional Y mlies & |bs mpog

Pt 1l-  External EnviFonment & Analy feal Toolu: Fuiluatiog the eoimin = siralepic environmenl, MWIFD Analvais,
PESTEL Analyabs Disispetitivie Saalvais Porer's Five Biarce Shadel

Llipit 1Y Nadernal kssessmend ! Siradegic Uapabalaty: Fid s Stretch Condepl, Pamenr's Volugd Chabn Analysse,
Uit Competenees Urganiantiongl Capalnlities, Resimeee: Adalysis and Syacrgs,

Uit - Bmimess Levely Cosi Lendarship, Dhitferentiimion & Pacus Srotepsm, Cleovals Sriaeghed
Corporate Level-linegraiion, [Nyeralleation. Acquisithon, Merporidt Jolnl Venlure,
Short [erm Carporiie Straiegics =Sabiliny Retrenchmens & T wrmarmimid

REFERENCE;

Amdiean Uoncegt of O irpbiste Sirstoay, Wi

L Missn | ard Ackoll Comcopt ol Conpormo Plannme. Sew Vodke Wilksy Inie somncc
Tilazph: Baesness Folicy, Molpow-HEl

¥ M Cheng & Fikemion - Husioess Porticy ared Somicgy, divesdven Piblashers
Swnimm A Loy Stidegh, Policv.msd Comsl Mesagonos. Sosth-Woeiorn Pulbs Lo
[avid & Hussey, troduoiem o0 orpotate Manmess. Pergamon Press

L. M. Srovasiaye © Beasiness Policy & Sinwcpc Mamigenane, Hinalava

8Ac Cantl and Cihers Bissiness Policy anad Siemege. B L b

U Hichmnd Lynche L ceporme Stmicey. Penmson dicatsos indas

1. Pasil W, Denmimg Conponnic Planmee: Seleoied Cancopls, Solicme- 100

11 Mulville 4 Branch The € oepeiae Plamiiog Moocess, Anencnl danaghnenl | Sswiod e i
12 Mowared Tay low and dohn B Spacket | Corpermmic Stroegy A Flansme

15 Apsthows osgepl-0f Ooepor il Samcey. [rwin

14, Heusae] and Ackoll Conzept ol Campeenie Prannesg, Mes Vo Walds lier amemce

1% Gk - Buiness Padiey, MeGimee-1all

e ¥ W Cheag & Filowem . Hotingss Paliss and Sialegy, Uood v Publjsdics

17 Davad B Hussey Inireducto o Corponle Plameng, Fergaimes ress

TR M Srivimtmod - Fiivieess Polscy & Sieiieplc Masdjicmend, Honaloys

10 Micheel £ Pongr Competinive Acvasiegs: e Fres s

0 Wright, Pringle st okl Straboesd Ssbanapgomer. Frontios Hall

I Mpber AR & Mstcokn W Pgpniagion Carpotaie Mg Teclimgues mmd Al lcatbons: Uniseriizy of Midsipan
22 MAovhid A Tlysinpeeom Ir &5 ) sincklangd Xirmege Manopmienl Irwan CMoliras Hill
T3 Awwatl, B Rghor Dvplanieg Stmlegic Stanagenenl. Prentice sl

26 i Hamel and U b Prdbimlod. ©ompitiog Goe (he o, Tata Wi i

% Fend B Devil St AManussesnt, Feinoe Flagation

2. Thompeson, Sinckland, Gremble & Jan. Urafbee aud Dacouting Suatepy, Melauw Nl
29, i brelond & Viedcisan: Simmesie Manmmemenl, Thiveson Leamang

M Wherhm Thewse & Basgaraiin Saicgie Msnsgrmem el [sones ey, Pamon Eduestion
Iw bl & Jimes: Sseraneyge: Manoporment, Hletanira

3 Ulpemsdta kachne Serategic Monagement el Baoois

1. Pearx & Epleens Saateibtic Mlainagsioenr, & THS

32 Jobwoion & Scholes | Bapkormg Comporaie Staleépy, Promtioc Hall mlia

A1 Bichard Lyvsai Corpireiz Sieoiedy, e bdeemiing

I e e PE

= - r

¢ Ir



Semester I

= |

Course Objective: Tatal Periods: 40 (4 Credits)

B 302 Legal Aspects of Business

The present course mms at fummlinrizing the participants with varioss legal sspects of business It aims ot
provfding a rieh fund of conlemporary knowledge . time tested principles, basic concepls, emergmyg kdems,

avolving theories, latest technigue, ever changing procedures & proctices inthe feld of Law in & comprehensive
wary

Course Siructure;

Linit I - Law of Contract: The Indian Contract Act. 1872 Muture ond kinds of contract, Essential elements of a
valid contrsct. offer and scceplance. consideration, capacity I contract, Free consent, legality and
ohjge, Types of Contragl, contimient coniract, performance of conmmel, discharge of confmel, quasi
comtract, remedies for breach of contracs, indemmity and guaraniee. bailment and pledge, low of
Hgeney

Linit 1= Law of Sale of Goods: The Sale of Goods Act, 1930; General prngmples, conditions and warranties,
doctrine of coveal empior, franster of ownership. performance of o confrct of sale. remedial measures.

Lini 1= Conpany Laws The lidinn Companies Act, 2013 Compiny and its various forms, formation ofa
ecownipady, memorandum of sssoo iation, anicles of association, prospecius, share allotmeni,
shares and share capital, promoters, membership of o company, meetings and proceedings,
directors. managers. and their remuneration. secretary, prevention of sppressian and
mismanagement, windimg-up of 8 company,

Unit 1% - Law of Negotiable Instrument; The Negotinble Instroment Act. |88 meaning and tepes of
negetinble insirumenl, parmes o negotable instrument. peesentment of negotiable instrument,
negetistion of negotimble instrument, dischange of parties, Habilities of s banker, Hundis

LUmit V- Miscellaneons Laws: The Essential Commadities Act, PRE5, The Consumer Protection Acl, W6,

Fhe Co-Operstive Societies Act, 1912, The Forelgn Exchange Managemeni Act, |00,
The METP Act, The Information Technology Act. 2000,

REFERENCE:
1. Laboor and Indostrial Laws; P K Podhi, PHIE Pablication

2. Industriad Lave: Arun Koo, Atlantic Publishers & Dis

1, Busamess Law! Bobert W, Emersion, Barron's Educational Series

4, Introduction 1 Business Lew: Jeffrey P Beatty, Suspn 5, Samuelson, Cengage Learning

2, Law for Buseness Stuckenrs: Allx Addames, Pearson Education, Limited
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Semester Il
MB303 [ Project Study

Course Objective; B Credits

GUIDELINES FOR PROJECT REPORT

Stedenls of the MBEA Progromme are reguered 0 offer project report a8 oo of the papers. 11 B offered at
hBA Semesiel Il stage They are regured o prepare a mpord on the e of the Proped incorporating the details
of fhuein working and masn findings and suggesions

Since tighl from the seledion of the tope for project work through preparation of synopsis and finally wnting
projact report involve complianoe with cerain procedures, it s advisable foe a MBA sivdent offenng praged mepon
1o keep (e Tollawing gukdelnes in thell mind

y OBJECTIVE

The objeciiva of tho project study & 0 help tha student develop ability to apply mulli disciplinary concepts, ook
and tlechnigues o solve crganeational problems

L TYPE OF PRCJECT
I'he progect may be ofered in Finance, Markeding. Human Resouice and general araas of Management
1 SUPERVISOR
Ihe pregect wark ahall be dons undes the supenasian of tha Permanent Teachar of the Depardmant concemed
4 DESIGHN
The Pragect repor &8 8 Paper shall invealve wo aspects, vie
(@)  Setection ol fithe and preparation of synopsis in Consultation with thi supessan,
ang
By Wnting of the Propect Repor
5 SYNOPSIS
A synagesis ahould include the following,
(@)  Tithe of the Project sludy
(b} Rationale bebind the study
il Ohjedives behind e study
i Methodology of e shudy
{g] Proposed Chaplers

Tha synopsis snall be nommally preposed in two o fhree feplscap Fages in consullafion wih the Supanasor
I8 sbald be recormmendad by the supsnasor and, Meealter, submabed (o the DeectorHead of the Institition fos
its approval for the Comensence of ihe students, a s of wpics for the project study may be procuned from e
Office of the Directon'Head of the Instiution of the Deparmant

B, FROJECT REFORT
Shedens dra reguired o keep m mind thea following poirts while prepanng the Projeat report

i@l Submiszion of the manuscHpt of the preect reporl geepared by the candidate 1o the swpervisar for his
Commeanis and approval

ib}  Betore binding ihe project report the stugents should ensure 18t i contains the lollowing
@] Superasor's Certificate as follows

Cerifiad thal Mrmis Class FHall Ma ... Session o
preparad the project report under my general supendsion in partied fulfifiment of the requiraments of the MBA
Frogramme af the Univeraty concemed

Shgnadura of the supernaar

if any project report 15 recaived without the above documents, the Examiners will not examing &

T LENGTH OF THE PROJECT REFPORT

The langth of the Project Report may he aboul seventy fve dooble spaced lype pages (A4 Size) excluding
appeachons and axfidils Hodesser (o0 gel cant vanation on eiher sle 0 permessible

- § SUBMISSION

Twa typad copres of the Project Reportac& 1o be submitied tothe DwectorHead of 1ha Insiitution. The candsdate
will restain the thind copy for ihe purpose of Examination
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ME 304 | Summer Intership

Course Objective: B Credits

Iri the Thind Semestar, ol stugents will havs 1o undergo summas inkzrnship of and nof less fan 4 wesks with-an Industrig

buginess or service grganization by faking up 2 study on various aspects of Me argarsaton Tha conddions of successhilly
comgleting the course shall not be desmed o Fave been sabsfied unless a sudent indergoes semmer nternship pnder e
suparvimn of Me Depardment in oradnizations as approved by the Director/Head of e Instibetion fram fime & bme, Each
shudenl will be requeed & Submil & inlemship repod bo e Programene. CirecioiHead of e Insbiuton of e wark
undertaken during this penod withii one month from e date of he comglelion of Ihe miernshp for the pepose of
eistiiatan

OBJECTIVE

The chectve ol tie suifiiies (FlEMSNID pogamme 1S 16 et senship 1o the management sludents. in buginess units
During the pericd of intarnship a student undergeas fgonous inlemship 0 acquring skills for managng busingss n the lighl
of tha Meoretical cenceqts, 100ls and [echnitues, which Mey acguire 0 ihe class-room f2aching

TYPE OF INTERNSHIP

The Intérmahip may be mpared under the supervison of fhe Department in argarizabons a5 approved by (e Programime
DirectorHerd of the Instituhion or as suggestad by the argansabon and approved by the DirectarHesd of Ihe Instifulion

BYNOPSIS

B Synopess shatld include the folicang’

fa) T of tha Swremer intermshep Raport
{b)  Hationale Behind the Study

{e} Chactives Bahing the Siudy

[d)  Hypolhess

[g]  Mehodalogy al the Sudy

h  Proposed Chaplers

The synopss shiad be normaty preparned N wo b fhree foréscap Pages m Consultaton wilf e Superasor and, Marealter,
supmitied o the DiectorHasd of the Inshiatan Jor i approvsl Subject to the recommendation of ke supenasor

Tha lopic of the Summer intemiship Repeed shall be deaded by Ihe canddale in comsullalion wih (he supervisoriguide of the
organisation undes wham e canddate shall undergo the internship

INTERNSHIP REPORT

Students arg recuired 10 keep i mnd Se Dioeng poinls While prapanng the mbarmship report afar undergong tha ful
rilnimum of 4 weeks ntamship:

) Submession of the menuscript of the miemship repart prepared by he candidate b e suptaisor e his commants
and approwel

b} Bedore bindng the internshig fepet (he sludards should easure that i corlans e Slowing:
+  Photocopy of the leter obneoducion sseed by e Dmectar
+  Work cerificate of The organizaton in whesh thay heve worked for il 04 weeks
+  Bupenasors certdcate as follwing

Carhfied thal b /MAs Class Rall Mo Bession

) prapared thiy niarmship raport Enfiled Under my genesal supenasion in parhal hilfiliment of [hi reguimements
o Ihe WEA Programme of the Linivarsity concemed

signature ol e Supenesor
IF By iImemship regont is recerved without the above documants, (hi Examinars will nd examing i,
LENGTH OF THE INTERNSHIP REPORT
The iength of the internship report may be aboul y-five doubke spacen typed pages (A4 Sze) excluding appendioes and
exhibiis. Howewer, 1an per cent vanalion on esther side 5 parmssite
SLEMISSI0N

Two fyped copies-of the indesmship report ate to-be submitied to the DirectorHead of the insttudion within ana menth from
i dabe ol e Complobion of he miemship The cenddate wil fetain the third copy for ihe purpose of the Viva - Voce
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Semester il

'MB FC 01 Security Analysis and Portfolio Management

Course Objective: Total Periods: 40 (4 Credits)

The ohjective of this coure |s o expose the stsdents 1o the conceps. wonl and lechnique applicable i the field of
Derivatives asa ool of investmeni ond Derivalive annlysis

Conrse Structure:

LUnit |- Introdoction to Iavestment and Securithes: Meanmg of mvestment, [nvestment and speculaion,
Irvestment miwd gaimblimg, Invesinent objoctives. The mvestment process, bvestment allemanve-
Megotiabie seourities, equity shares preference shores, debenture, bond, government secunities, money
rearket securitios- Treasury bitls, commercial paper, cenificate of deposits. Non-negoriakle socurites-
HBank deposits , post office depesits, NBFU deposit, Tas sheltered schemes, PPF.NSS, NSC, LI, LTI
Muitunl fune, réal estare, nrf and sntioues,

Limit [}- Swstematic of market risk. interes) nile risk, purchasing power risk, wnsvstemanie nsl. Busingss risk,
financainl risk. Meisaremeni of sk

Limit 1= Efficient Marked Theory: Findamental Analysie Economic analysis, indusry snalysis, comgpany
gitalysis financial snabysis efficient morker theory, Random wolk theory, Weak from of EMH
Semi-strong Term and strong forms of EMH Market inefTiciencies

Unit 1V- Partfolio Analysist Traditional portfolio malvsis. Effects of combing securities, Markowite
Risk- refumms optimisition

it - Capital Market Theory: Capitl market theery (CAFM), CAPM oo the real world,
Arhitrage Pricing 1 heory
REFERENCE:
I. Fescher Donald E. & Jordan Ronald J: Security Analvsis and Portfolie Manogemént. Prentice-Hall
T Pandian Pusithavaiby: Security Anilyvsis and Portfolio Management. Himalavae Publishing Howse Pye, Lid
1. Wan Horme: Financal Monagement & Policy, Prentoe-Hall
4, Weson 1, Fo& Brigham E.Fo Essenunls of Monsgenal Fiance, Hinsdale, [L- The Dryden Press
5, Walker B, W Fssentinl of Finsscinl Mosagement, Prenbice-Hall

o, Cilonan & Joehubk: Fundnmemaly of frvesting, Pearson Addison Wesley
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Semester lll

MBFCO2 | Corporate Tax Planning and Management

Course Objective: Total Periods: 40 (4 Credits)

Coursé aims w0 provide understanding of Direct Tax including Rules pertaining there 1o and application w
different busingss situations &to understand principles underlying the Service Tax along with hasic concepts of
VAT

Course Structure:

Lipit 1= Assessment of Various Entitics: Assessment of lrms amd ther panners, Asscssment of Companies,
Assessment of Coepperative Societies, Assessment of Local Authority, Assessmen T TR
Contems. Aszessment of Chariiable Tress {Theory and Problems)

Unit [I- Mbcellanesus: [ncome Toax  mthoriics, Retum  of Tagome,  Procedure  fod Assessmes
Types of Esessmenl. Appeals and Revision, Deducton of Tax af Source - Advance payment of Tax
Preduction and Collection of Tax Al Source- Inferest and penalties, Offences and Prodccutions -
Retiand of Tax

Uit [11- Tax Planming: Meanimg of tax-plaimng aind manpgenwent, tay evaswon and tax avoidanceMNature wnd
seope of 1ax planning and monagement in the corporate sector-Justification of comporite iy planning
and manugement. Tax Planning considerations in relation (0 Bisiness

Uit V- Levy and Collection of GST: Taxable event- Supply of Goods and Services; place of supply;
within Swie Imerstite; Impert and Eaxpor: Time of suppiyl salugtion for GST- valwagion miles,
taxability of revmbursement of expenses; Exemplion from GST: smull supplies and composition
seheme, classificatinn of Goods and Services; Composite and Mised sipplies, npat Tay Credit,

Upit V- Procedures of GST; Tax mwoiee, Credin ond Debst Notes, Betoms, Auadit in GST. Asseasmemn
Seli-Assessment, Summary and Serufiny.

REFERENCE;
I. Winod Singhonia: Direet Taxes, Law and Practice, TaxMunn Publications
2. Bhngmwati Prasad: Direct Taxes, Mew Age [nternngionil -Pub

e Ahujn and K Gugsa: Direot Taxes Bharat Liow House

Faid

4, T MW, Manoharan, Hand Book of Income Tax Laws, Insiteie of Chartered Accouniants of Fndia
5 B.B. Ll & N, Voshiahd @ Direet Tases Pearson

B, 5.5 Gupbe Service Tax, Tasmann

7. K. Mohan Lavis: Service Tax, Bharat Publishers, Mew el

& The Central Gioods and Services Tax, 2007

9 The Innssuted Goods and Services Tax, 2017

({1 The Ciimsds and Services Tax (Compensation to Statesi. 20107

1 Ciupta, 505, Yasu and Sevakar, Taxmann Publication, 2017



'MB HC 01

Labour and Employment Laws in India

Course Objective: Total Periods: 40 (4 Credits)

The Course intends 1o pdicate and create pwarengss armong e studenls abou virsous aspecis of |abour and
Employment Law and thus equip them o handle this delicate subject with imalurity, obiectivity and
underaardinges:

Course Structure:

Unit |- The courss consists of various Actd related to Labour and Employment Lows m Indue with respect 1o
their enactment, definitions and differen provissons, The Acts are as follows

Unit 11- The Workmen's Compensations Act, 1923
The Emplovess State Insurance Act, 1958

Lini 111- The Emplovees” Provident Fund and Miscellineous Provisions Aer, |952
The Paymient of gratuity Act, 18971
[The Matermity Benelil Act, 1961

Linit 1%- The Minimum Wages Act, 1548
The Industrinl Employment {Sunding Orders) Azt 1946

Linit W= The Pavment of Bomas Act, 1966
I'he Apprentices Act, 1969

REFERENCE!

.5, M. Mishra: Lobaur Laws [eep & Deep Publications

2.5 O, Srivistava: Social Security and Labour Lews, Universal Debh
3, Mucfhavan Pillai: Labour and Industeial Laws. Jain Book Depot

4. V.V Giri Labour problems in Indion Industry, Asa Pub, House

5., D Kapoor; Elements of Mercantile Liw, Sultan Chand snid Sdens

i1



Semester [l
MB HC 02 ' Industrial Refations

Course Objective: Total Periods: 40 (4 Credits)

In this course. the wmudents are 16 he neguoinied with the Indussrial relations framework: i oor comsiry, the
importance of the mamntenance of Indusirial peace and effons 1o reduce the incidence of Strikes and Lockout
and Industrial Sirike are 0 be emphanised, Further, the shsdenta are fo be sequainted with Social Scourity
Frame-wiork prevailing in our Country. 1t is necessary to know the concept of social secarity, its imporanes and
also constitutional basis for the same m India

Course Structure:

Ligit |- Introduction b0 Indusiris]l  Relagion: Concept,  evolution,  characierislics, scope,  components,
Factors affeching industrial relations, approacles e IR, 1R s Indio, prerequisites of suocesstul industrial
relation programme,

Limit fl= Industrind  ConMicts/Disputes:  Meaning,  essentinls,  classification.  recognition  of  disputes,
it of Indusirial disputes, factors of industrinl dispuesconilicts, Strikes-forms, presention of
arikes, lock-outs, gheraos, Wivs 1o achieyving mdusirial peace, Code of discipline in industry

it L= Grievances Hondling: mcanimg, natere, cpises of grevancss, procedure for redressal
Colleetive Bargaining-neaning. principles. contenls, forms, process and levels of collective
bargnining. formots of ngreements, Typologees. prisluctivity bargaiming, pre-requisite - of effective
colleetive barpnining, colbective burgaining i Imdi

Unit 1V- Temde Uniom: concept, purpose, fobions, types, tmde unon and politics, trsde unisn in India,
mijor all-Indis wade unions, emplovers” organestions. Trade Union Act 1926- major definitions
regisirtion, rights, privileges, obligations and lishilities of a regsterced trade amon.
Scttlement  Machinery-PMuodiation amd  Conciliatsan-  function, process, conciliation  machinery
Arbitration advantnges dissdvantages, tepes, gqualification of arfsuraton, procedure of invesiigation.
subrmrssion of pward,  Adjodication-imporinnee, types and  three-tier  sdjudication, lebour cgun,
industrinl tribunals,

Lindt W= Industrial Dispote Act, 1947 Causes of disputes, Authorities under the Aet, Procedure and Power of
Awthoritics. Award and Serlement of indusirial dispute

[, Crwe, W, V. & Finston, MUY Industrial Relatbons, Applemon-Cemtury-Crofts

20 8L Personnel Managemicnt in India

3, Heckman, | L & Hunovasger, 5. @ Managemnent of Persennel Function, London Business Publicataon Lid
4. Mehrotrn, SN, : Lobour Problems in India,

5 Sen. Rotnn - Industrial Belatwens in fndi, Macmillpn Peblishess ndin

b Wemeria, C. B Indusimnd Belations, Himalaya Publicotion

7, Chbabara, TN, and £ k. Surl Industrial Belations: Concepls and [ssoes, I Manparis & Co

a T

B, Ay book concerted with Labour Acts and Industral Law

a2



[ MB MC D1 | Consumer Behaviour

Course Objective: Total Periods: 40 (4 Credits)

Objective of this course on Consumer Behaviour Is fo prosent o comprehensive coverige of the subjeat with
examples from the Indian Scenario. This cowurse also challenges students o understand the complexities of
consumer needs and perceptions and translaie them inte effective Marketing Strategics. The course will be
hased on real ife cise-studies Fom Indon enyiramment,

Course Structure:

Unit 1= Understanding Consamer Behaviowr: [nbroduction o Conssmer Behoviour; Consumir Behaviour
and (he Marketing Concepls; Factoos influencing Consumer Behayiour

Uit 1= Consamer  [hedision making process: Concepd of Consumer Decsion Levels of  Consumer
[egissn-Making A Model of Consumer Decisign-Muking

Unit 111 Consumer Maotivatisn: The concepts of motis mtion, Maslpw™s Theory of Maotivation, Role of Motives
i Cranirige. Bl iour, Ivolvenient of Cons umer,

Lo 1% ImPaence of Coltwre on Conswmer Bebay ioore: Concept of Cultune; The menswremend of Coltune;
Imifian Core Vistues; Cultural aspests of emerging mnrkeds,

Linin %= F- Consamer Bebavkour: o-Business, Applications b Consumer Belaviour; The Compliter Age.

Changing  Tndun  Consomer  Behaviour-Drivers of Change, Changing  Comsamer Tromds,
Rural Consurier Behaviour; Wew Consumprion Putrons

REFERENCE:

10 L Londen, 1. Albert [3elln Hitta - Consumer Behiviour: Concepts and Applications, Tita McUras Hi
Puibslishbie Company Limited

L)

12 |, Hawking, B, ). Best, and K. A, Conev: Consumer Behaviour: Building Marketing Strategy, Tila
MeGrow-Hill Publishing Company Limited

fea

F. R. Kardes - Consumer Behaviour amed Mnagernl Decision SMaking, Prentice Hill of Inda Privete Limited

=

Henry A © Consumer Behuyiour and Markering Action, Thomson Asia Pre 11d,

5 K. K. Srivastava, 5. Khandni - Copsumer Behaviour m Indion Comext, Galootia Publishing Compams
L G Schiffmun, L L. Konuk, & 50K, Kamar: Consarmer Behaviour, Pearson Education Inc.

M. Evans, A, Jamal, & G, Foxpll : Copsumer Bedaviour, John Wiley & Sons LTTX

-

B, 8, Klan : Comsumer Belay our, Mew Ace Internationsl Publizhers
4. M. R. Solomen : Comsumer Hehaviour Buying, Having and Being, PHI Leaming Private Limied
1, B Mapmdar - Consumer Behaviour: Insights from Indian Market, PHI Leaming Frivige Limibed.

FEOE D Blsckwell, W Minard. & 1. F Engel Consumer Behoviour, Cengage Leaming India Privane
Limited

12 5 B Sair o Consmnset Belavior Consumer Behaviour & Marketng Reséarch, Himalayva Pulbs, House
13 W, D Hoyer & 1. J. Machmis - Consumer Behaviour, Houghton Mifflin Co. USA,
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Semester Il
ﬂﬂfﬂﬁﬁi | Services Marketng ]

Course Objective: Total Periods: 40 (4 Credits)

The objective of this course ks 10 develop insighis into emerging trends in the service sectar in i developing

ecopoiy fike Indin. Funher, the course in Services Maorketing s imfended 1o broaden stodents”™ view of

marketing to give an anderstanding of ow marketing s practised inoservice organzations and how 80 will be

managed in the e

0 siru

Limin = Imgroduction 1 Services Marketing: Emergence of Services Economys Noture and Defintions of
Services, Classification of Diflerent, Twpes of Services: Dhfterences In Goods veras Services
Marketing, Bervices Marketing Mas; Trends an Services Marketing

Linit - Services Marketing Mix: New Service Development and Blueprint; Services Product Stregies:
Approaches o Pricing Services asd Pricing Strategics: Designing the Service Communicatin Mix,
Branding of Servdces, Distribusing Serviees — Comext ond Ophiens Physical Evidence of o Service

Linifs HEs EMective Service Dellvery Process: Undérstanding Capacity Constrainis and Demand Patigrms;
Sieategics for Matching Copacity and Demand; Waiting Lime Strategies; Designing and Managing
Service Procesies; Emphoyess” and Cuslomers” Role in Service Delivery

Linit IV~ Implementing Service Murketing: Service Cualily Measurement and Improvement of Service
Quality;, Consumer Complaint Behaviour; Consumer Response to Filective Service Hecovery,
PFrinciples of Service Recovery: CRM in Seraces

Lnit V- Contemporary Issues in Serviees Morketing: Tl content of the anii depends upon the receim
developments in the field of services markering, which would be declared by the respective facully
during the coverage of sy [livhus

FER E.:

| Lovehock, Christopher H. - Services Marketmg, Penrson Education, New Delhi

It

CAeithaml V. AL & Bimer M. ). Services Marketing, Tma MoGraw Hill, New Delhi

T

Verma H Y. Mrhating ol Services, Global Basiness Press, New Lieihi

™

K. E Chow & [ravid |, Koy - Services Marketing, Bimantm

.

Chivvimil Aple - Services Marketing, Ckcford Publicatons
B Swanz & lacobegc | Handbook of Services Markeling & Manngement. Spee Publications,

T, Hoftman & Hateson | Seroces Marketing, Ceneage Learming, Maw Delhi
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Semester [V

| MB 401 | Corporate Governance and Business Ethics

Course Objective: Total Periods: 40 (4 Credits)

Ihis course exposes e Stodats W e serivus conzpis ol Corpomte Shrvernsnce. and business ethics and peovides an
|n-.|j|,'|'|1h quil} add waraiais ssues e gnds

b et

Unit 1:  Corporste Govermamce  Coneept - Meaning — Seope - Xeed -~ Corponile Gasemange aechatism
Corporale Lioveriunee anid sokcholders - Invesaors profection - abligabun & mvestors obhgaiioe @ govemmsent -
Corporaie pos e anil vidue mrimeaiim

tUnii 1 Wistoricsl perapestive of Corporate Governamees YWorld Bank on Corporage Govermanes - Indian Commitiecs
ard  puideliees and oosporme podummances  Mancsh Chondron - commitbae urmyamaimmirthy  Cammaihe:
Burmior Shingdlain Warls Coamitee — Conprsmde Canvgriiince priaglices o Dnbis

Ve IO Corpsrane Giwernance and role of Board of Diregtors: Ciowernonee pvues selating o e Boand
Clorporale Cowernunce Boporting wod Bess proctives

Unit 1% ; Corperate Governance and the vale of Awpdin Commirtees: Hole . Danes am! Responabilities of Sudivers
cjuiiliay muclid

Uit Ve Corparace Governanes and Basdoness Ethics SMesomg - Seope Sboed Tor busineas cthies- rooksof unethacal

bobay figr - usethicy lssies Soorpornle governmoce and ethice - the lndion copext- The future of Corposic
Crveriimee in Irsdin

oA Fermamdn, “Corpanile Chvernaaice” Pringiples, policies and pragtives, Peamam Educasion, Sew Dedy
2. De. Singh. Corporse Civamande: Global comeepie and praciices
A 00 5 |, Corporuie Covemanee - Sododes of Hast Proctices.

4. Bepon on Corpormle escellonce on g sustnined basis, D, MO Rno, Brivestes, 1B

5



Semester |V

| MB 402 | Computer Appiication and Management Information System

Total Periods: 40 (4 Credits)

UNIT L= Introduction to Computer: Componeits of Compuler Systenn Inpui-Outpul Devices, Memoes
Hardware & Software, Types of Software, Machine Langisage, Assembly Lunguage, High Level
| AREE, MM er !-.:_-'.lﬂrll
Metworking & Internet - What s Network, Types of Metwork, Topology & s pvpe, Internes & s
serviged, www, gl & web site, Protocol, FTE, TCPOP, Telnet, ClienServer Concepd, Mark-up
Languapes, Concept of Distribused & Cloud Computiog.

UNIT 1 Operating Svatem:  Soffware Meeds, Operatimg Svatems basic and s tvpe, Multi-tasking, Muiti-
processimg, Multh-programming MS-D05 MS-Windows, LINETX,

UNIT 1 - Word Processing: Meaning and Bole of Word processing in Cresging of Docaments,

Editing, Formatting, Printmy Dicuments, Lising Tools such s Spelling Check, Thesaurus elc. in Word
Processor (M3-Word),

Electronic Spreadshect. Structure of Spreadsheet and #s Application 10 Accountmg. Finance and
Marketing functions of Besiness. Creating a Dymamie Sensitive Worksheet Comeepd of Absolude and
Retative Cell Reference. Using Bullt-in Functions, Goal seeking and Solver Tools, Using Graphics and
Farmatting of Worksheet. Sharing Data with ather Desktop Applications, Sieategies of Creating Errir
Free Waorksheer (MS-Exceld, Practical knowledse (o Wings Accounting {Softwire)

Power Piinl Preseniation: Creafe o new presentation, modify presenstaion themes, add ond sdit text
o shiddes, sdd wew slide o 4 presemation, insern images and shapes W slides, sen & modily nebles and
chierts in the shid, inseriion and edition of seunsd, ammation and multimedia concept

UMNIT IV - Database Manmpement System: Introduction io DEMS, DEMS Archigciare, [3ats Crganzation,
Coneept of Field, Record, File, etc] Table, Index, View: Concepl of M5-Access
RDBMS: Omcle - Imroduction o Oracle. Database Query Language - 500

UNIT Y - Management Information System (MI15): Concept of Mangement Information System, Role
of Manigerment Information Systeni in Managerial Decizion Making. System Approach and
Managemen! hformation Svsiem  Sources of Information, Computerized Manggemem
Information System and its Advantages. Selecting a Computer Selection and Training of Computer
Personnel, Orgarisational Aspects of Computerined Data Processing. Evaluntion and Control of Data
Processing, OITee Aulomation Svstem. Decision Support Systems, Executive Support Systems,
Expert Svstems. System Analyeis aid Design. System Life Cyele, Data Flow Diagram. Dot
THetionary, Simans and Anthany's Models in Information Sy stem,

I Lokl ¢ Management Information Sesiem
2, Eanter : Mannging with Information,

3 Surmimer; M ; Computers Concept and |uses,
1, B. Ram Computer Fundamentals

3 At Ciowel ¢ Computer Fundamentals

2B



Semester IV

'MB403 | Comprehensive Viva-Voce

Course Objective: Total Marks - 100

Comprehensive Viva-Voce carrving 100 marks shall be conducted by a duly constituted
exarmmation board. The Comprehensive Viva-Voce shall encompass the entire course of
stidy o
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Semester [V

(MB 404 | Business Communication

Course Objective: Total Periods: 40 (4 Credits)

Thie conmrse fitends s develiop good communication skalls in sudents for their fuhire jobs und epdesvours inihe

conparate word w0t they can gain & cuting edge over their other counterparts sathan the country and across
the globe,

Course Struciure:

Linit |- Meaning and Importance of Communication m business, the process of Communication,
masbeds of Commimication, types of informaton order, wvise, sutsesiion, momalion, persuasio,
swirning and education,

inkt = Chuannels of Communbcaibmn: Their eMectiveness and lmisstions. media of communication,
barriers of communigatbon, approsches to flective communication. and tepls of communicatibn:
diction, sentence, paragraph, punetuntion und report writing

Liedt 111 Gieoup Commua pieation through Commibtess: Conference Semmar, Symposi and Offer Formal
Communication with Public ot Large, [nferviews and Sroap Discission

Linit IV Speeifie of Business Communication: Essentinls of effeclive business Communication sirectere of

busmess correspondence: inguires and replies, orders and their executions, complaints and adjusiments,
credit und stutus guimes, ageney berrers and sales leters.

Linit %= Strabegies to Tmprove Resding Skills: Speaking skills, listening skills: guidehnos w effective public
speaking developing job appllcmn-covenng leter, resuné, interviewing! negotiating the job offer

| Lesikar, Peiit & Flately: Lesibear's Basic Business Communiication, Toim MoGraw Hill
2, Poe & Fruchling! Bosle Communicateon, ALTBS

1, Taylor: Enghish Conversion Practbee; Tain MeGiraw Hill

4, Thiwan & Aggparenl: Business Communicaron; Eueel

%, Baugh, Freayer & Thormes! How o Wrne Firg O s Basioess Correspondence; Yive Books
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Semester IV
| MB FC 01 [ Banking and Financial Services o |

Course Objective: Total Periods: 40 {4 Credits)

The present course aims e familiariee the studests about banking and finamcinl services and strengthen their
aralytical understanding about Indian finercinl environmen

C ourse Structure:

Uni l=  Imtrodeetion; Changing rolé of Bankimg in Indin
Rserve Bank of Indin=Obsectives, Traditional asd Bevclopisent functions and  Instruments of
Monetary Policy wsed by REI

Veir 1= Commercial Banks: “hjc..'llw.',\, fumctions of comniercial barks md recent uh'\'dh-ll‘ll"lil.fl"lli and
challenges af commercinl banks in fndin

Unie 111+ Management of Deposits: Relevance of markeling approach 10 deposit mobilization in o bank.
formulating marketing stralegies for deposit mobiliation by o bank in India

Lipin IV Credit Management: Principles of lending, new credit policies of commersinl banks in Inden and
their implementation, contents of credit policy of a hank, credit appeaisal by 4 commercial bank,
Assets Classification and Management of NPA's, Concept and advantnges of assels secuntization.

Unit V- Venture Capital Funds: Objective. policies and operstions of venture capital i Indis
l','.ﬂ;dit Rating-Ohjective, functions of credit rating agencies and evaluntion of credit rating agencies in
Inghin

REFERENCE:

| Hajela T ™. Money Banking and International Trade, Ane Books Pyt Lud

1 Walini P Tripathi: Finungial Tnstruments and Serviges, PHI Leaming Pvr. Lid

3. Batra and Denpwal; Finangiol Services, Deep ond Deep Publications

4. MY Khun! Financisl Services, Fata MeGrow-Hill Education

5 Dovid L, Hersham: Book of Home Finance. Hershman Group

b Joers Colguire: Credit Risk Management, MeCinuw-Hill Professional . -
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Semester IV
'MBFC0? | Financial Derivatives

Course Objective: Total Periods: 40 (4 Credits)

The ohjective of this course is 10 expose the ssudents 1o the concept, ol sl technique applkable m the feld of
Derivatives as o ool of investment and Derbvative adilysis,

!Tuur_-.: Structure:

Linde I+ Derlvativecinroduction to derivatives, meaning, Clissilication, type, and uses. The eed for desivative
migrket, charmcteristics of Forward wansaction, Hedpog and rvisk shanpe. Eiects of derividives markets
o the financizl system

Lt Hl- Futures: Futures market, future prices, future contracts and characteristic of fiture contra),
Forward prices, charsetericie of Torward coaieaet, interest rale of standardisation.

L EL- Swaps and Options; Types of swaps, Basae vags of sswaps, (meres) me swisps, option markes.
charscterisfic ol opdiva, Puetors affecting ogpaion prices, oprion irading sraleg ics

Linit 1V~ Derivative pricing methodokpies: Objective of risk menagement, risk in oredin derivitives,
the hlack-scholes amnlyiis: options on stock indexes: markel risk manegement,

Lt W Derivarive o bndio: Frospees and polickes, Commodity mading i tedm, Reasons Tor show growsh of
derivative in India, wses and 1 masises of denvalives

1. Rageev PV & Mathur H. 1* : Fundamental of derivatives & Commodities Dervitives, Viy Priskashan
handir

Iad

. P Wijay Bhasker & B Mahapatra © Derivatives Simplified. Sage Publications
1A, W, Rajpwide | Curreney Exposure und Derpvatives, MeGrow Hill
4, ALV Ragwsde - Handboak of debt Seeurities oned Interest Rale Denvative, MeCGimaw Hil Peb

-
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MB HC 01 | Management of Change

Course Objective: Tatal Periods: 40 (4 Cradits)

The course intends 1o develop an ordntation jowards the change It shall cosch the students &0 be proactive
fowirds a planned change. Tt details the relevant aspects of chamge thin help the studemts wncdersiand the
ispoitande of manpgimg chamge

Euu.ru Sirueiure:

Liwit |- Introduction: Overview ol change, Importance and impact of change. Ciriging 4
change-Technobogical, Socinl, Behavioural, role of human resource strtegies in implementing change.

Lin 11 Oreganizational Structure, Culture and Change: The signilicunce of simciure for change
HE implicetions of structural choice and change. Organiestivnal cultore - inegrathon,
differentiation and frogmentation; Linking Crpanizotional culwre through HE chonge imerventions.

Liit Hi- HR Processes & Change: Relevorce amd developmient of recruitment and selection processes for
planned wnd unplanned change; HRD and organizational change

Lipit 1% - Strntegic reward Manogement and iis role in clonging emplovee behaviour, managieg clange
through emploves mvolvement,

Llpht ¥- Evsloating and Promoting Chinge: Approsches o eviluste change, from evalisafing 1o promoting
change; clarity of purpose and strategies: deta collection For analvses; snalvsis and feedback

BEFERENCE;

oA Thamnbill, I Lesls, SikeodUmore, & W Samders: Momagine Chistge & Hueman, Besources Strategy
Approach, Pearson Education

2 Basil & Cook ¢ The Managemens of Change, MoGraw Hill

3. Robert A Paten @ Change Mansgement A Gude B Effectve | Implemieniation Sege, South Axia Edition
4, K. Horigopal | Management of Organizational Change: Leveraging Transformiabion. Responsd Books
3.V, Milakam & 8. Rumnarayan - Change Management, Rasponse Books
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Semester [V
MBHC02 | Group Dynamics -

Course Objective: Total Periods: 40 (4 Credits)

T familisrize the students with the memningt scope and signilicance ol group and group dynamics, i examine
the Tocks moel saes thoy infleence grodp performance. snd group effectivencss, o idemity causes ol intra-
group and imdergroup conflict and wavs and means of resolving the contlict and 1w cultivale skills for group
decisinn-moking wid teambiiiding

L ourse Sructure:
Lipit I- T roduetion: Matire of groups and Ciroag dynamics - Ciroup formstisn — value of groups,

Limit 1T- Group Decision Making: Aratomy - geosptitink - group polirizaion - Methods of group
DegisionMuking

Linkt 13- Growp Conflien: Sources of Conflict (o Groups -~ Conlier process — Coalitions — conflict reso |atson:
Comflict between groups — sources — reselving inter-group conflicl.

| Inin 1% Crowads and Colleeiive Behaybiinr: Crowds and collectives — Theoretical viewpaoimis
e Individuasion Theory.

Unit V- Giroops and Change: The Ciroup as-ap agent of change -~ The ¢ffectiveness conlroversy -
Souwrces of Chanze in groups

I Forsvel, By R 2 Coroup Breminics, Addison-Wesiey,

2 Fander, A, 0 Making Groups Eflective, lossey-Hess

3 Daivis - Giroup Performances, Addison-Wesley Publishing Cao

4, Drver - Team Bullding! Issues and Alecnatbves, Adidison- Wesley Publishing
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Semester IV

| MBE MC 01 | Sales and Distribution Management

Course Objective: Total Periods: 40 (4 Credits)

It mirms 10 hefp management stedenss: understund the fundamentals of Sales management and Dhistributeon
iiagement S0 a5 o recogniee the need of Business and to hove the effective Bales and Distribution siregies
for the satistaction of channel pariners

Course Structure:

Usit - Evolutisn of Ssbes Mupagement: Nature and Hoke of Sales Management, Sales  Siratesies
Relationship Strategy: Hard Sale Wi Sofl Sale Srategy, Setting Personal selling objeciive

Lnit 1= Sobes Troining Program: Bole of & tramer; Training Method; Designing sales traiming progrm,
Muotivating Sales Personmel, Financial Compensation Methods, Nonfinescial Methods,
Sales Mecting, Sales Contests, Manpgerial Evaluation of Contest.

Llpis 011- Sales Orgamization; Sales Organization Concepts = Struciures, Procedure, Types: Methods,
Verritores; Siees Allecation: Designing, Allocating Sales Efforts, bales [nformatson System;
Planning: Reporis. Evaluation of Sales Force: Process

Linis IV- Marketing Chiannel- Importance; Struciure: Flow, Wholssaling: Functions; Classification; Key tasks,
Retabling; Organized Retail in Indig Tyvpes of Retailer; Role of Betailer; E-Tuiling, Market Logssties,
Scope! Invintery Management: Warehousing: Transporation

Linit V- Designing Chonpel System: Chonpel Design: Chanmel Planming. Selecting Channel Pariners: Change;
Teaining; Motivating: Evaluating. Channel  Management.  Lise of Power, Channel  Conflic,
Chanpel  Informanon  Svstem Elemems:  Purpese,  Channel  Performance  Evoluntion,
Internntional Chonmeds: Mode of Entry Decigion

I, Panda T, Sackdey 5. - Sabes and Dristribution Mamgeneent, s ford Universily pres
2 Havoldor, Krishna B | Sales and Distribution Managerment. Tata MeGruw Hill
SGupta s, L Sales & Digrribution Manggemient: Test & Cases in Indian Perspectives, Bxcel Books

B L

Shill, Kundift, Govonl, @ Sales and Distribution Management, PHI,
5 L. Cworchels, U West, E, ). Marien, {The Manegers Ginde to Diseribution Channels, MoCiraw Hills,

6, Russell W, McCalley, - Marketing Channel Management: People. Products, Programs. and Markets,
Cireenwood, Pubilishing Ciroug

7. Rokert Hastings - Channel Sales & Management fn Distribution. Businessman Pub

-
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Semester [V

| MB MC 02 Strategic Marketing

Course Objective: Total Periods: 40 (4 Credits)

The abjective of the pressnt course is to develop analvtical skills for the formutation and implementation of
market driven strategies. [t ko aims of recognizing, embracing, and managing change by focusing en higher-
level smategic issucs and decision making f0 deliver supeérior value o costomirs in global market and
comipelitive situations. Class participation theow case discssion will be fundamenial 1o the development of
theese skills,

LCowrse Structure;

Unit |- Introdection: An Inroduction o Strsmegic Marketing: The Changing Role of Marketing - Marketing in
21" Centary, Factors responsible For the change and thelr impact, Dimensions of Strategic Marketing,
Challenges of Strategie Marketing,

Lmin - Retatonship Strategy:Maorkeét Segmentation Strategy - Creating Mew Markel Space. Matching Value
Opponunities and Capabilities, Tarper Market Strategies, Positioning Strategy.

L 1= Product Strategy: Product Strategtes - Product Strstepy [ssoes and Challenges, Produet Life-Cyele
Strtegies. Stratepies New Product, Brandimg Stistegies, Packaging Strategies,

Unit I'V- Pricing Strategles: Analyzsing Customer Price Sensitivity and Competitors” Response,
Legal and Ethical lssees in Pricing, Price Positioning, Pricimg Strategses and Pricing models.

Unit V- DMstribution Strategy: Channel Objectives, Role Performed by Distribution System, Strategies o
different Channel Levels; Implementation Strategies.

KEFERENCE:

I Carol HL Aandirson - Strategic Markeng, Heoaghon 8Matlin Harcoin

LW Uravens & 8 FL Plerey o Sorstegic Morketing. SdeGraw HilV Invin

103 C Ferrslf, Michasl 13 Huarsline © Strafegic Marketing South-Wéttem Cengage
4 Beed Wlker, Mulling Larrech @ Markelmg Semitegy, MeGmw Hill
5

Colin, Theeid | Simsfegic Marketbng Manogemeni: Mannsiz lmiplesmenisn & Confrl: Pawson Blchard M5, Wilson;
Chillignn, Urcfnrd, Bosteerwanhi-Helnemar

=

Anker, Burad ; Strategic Marketing. Wiley-Inifid

T Uegrge S Muarkel Drven Srmibegy Day; Proces: of Cresting Yabie, Free Press
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